Survey Scoring Summary

DateTime Range: 10/17/2015 12:00:00 AM - 10/27/2015 11:59:59 PM Co) )
3 GENESYS
Users : <All>
Ranking definition
Support WG Survey Scores g
All users 100 A
This is a survey to be used by the BulkCaller for the automatic taking of * Average * Percentile Averaae Percentile Minimum Maximum 89 B
survey's. 21.50 77.07 21.50 77.07 3.00 27.00 79 C
* Based on selected users 69 D
59 F
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Survey Scoring Summary

DateTime Range: 10/17/2015 12:00:00 AM - 10/27/2015 11:59:59 PM Cg .
sunvey: 3 GENESYS
Users : <All>
. Ranking definition
On Demand Marketing Survey Scores g
All users 100 A
An example of an On Demand survey * Average * Percentile Average Percentile Minimum Maximum 89 B
20.00 70.83 20.00 70.83 3.00 27.00 79 C
* Based on selected users 69 D
59 F
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User Avg. Score Percentile
20.00 70.83
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Survey Scoring Summary

DateTime Range: 10/17/2015 12:00:00 AM - 10/27/2015 11:59:59 PM Cg .
sunvey: < 3 GENESYS
Users : <All>
. Ranking definition
Internal Marketing Survey Scores 9
All users 100 A
This is the primary after call survey for the Marketing Department. * Average * Percentile ~ Average Percentile Minimum Maximum 89 B
77.00 83.75 77.00 83.75 10.00 90.00 79 C
* Based on selected users 69 D
59 F
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User Avg. Score Percentile
77.00 83.75
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